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Lewis  & C lark  Col lege invi tes  nominat ions  for ,  and inquir ies  and 
appl icat ions  f rom,  indiv iduals  interested in  a  t ransformat ional  
leadership opportunity  as  V ice  Pres ident  of  Communicat ions.   

 

Lewis  & C lark  seeks  a v i ce  pres ident  who wi l l  lead ef forts  to  
communicate  the Col lege ’s  compel l ing  v is ion of  inc lus ive  

excel lence,  engaged learning,  and educat ing students  for  global  
c i t i zenship.   
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ABOUT LEWIS & CLARK COLLEGE 
Lewis & Clark College, a private higher education institution with a public conscience and global reach, seeks a new Vice 
President of Communications. Lewis & Clark has long embodied a spirit of curiosity and adventure no doubt linked to its 
location in the Pacific Northwest. The College’s study of and commitment to sustainability and the natural environment is 
intrinsically linked to its unique place in the world. Its commitment to providing students with international experiences 
prepares them to be active, responsible, and confident citizens of the world. Its pursuits of innovation and leadership are 
outgrowths of a desire to venture beyond the status quo. In preparing students to be global citizens, Lewis & Clark helps 
them develop the tools and habits necessary to engage others with civility and respect. The College’s people – its energetic 
students, distinguished faculty, talented administrators and staff, and outstanding graduates - live committed, purposeful 
lives as global citizens. 

Lewis & Clark serves over 3,600 students in three schools: the College of Arts and Sciences, the Graduate School of 
Education and Counseling, and the Law School. The combination of outstanding liberal arts programs and top-ranked, 
high-quality professional programs, along with the College’s location in a major city that provides a lab for learning and 
engagement, makes Lewis & Clark unique. Lewis & Clark is one of the top ten producers of Fulbright scholars in the country 
and is nationally known for its academic programs, teaching excellence, global engagement, environmental leadership, 
and strong sense of civic responsibility. Lewis & Clark is located on three adjacent campuses nestled among towering trees 
and trillium-lined creeks, just six miles from downtown Portland, Oregon. The College’s campus is regularly recognized as 
one of the most beautiful in the country. 

Energized by its new president, Dr. Robin Holmes-Sullivan, and led by a cohesive and talented senior administrative team, 
the positive momentum of the College is palpable. The College is making strong progress toward meeting the goals of its 
strategic plan, Exploring for the Global Good, its ambitious comprehensive philanthropic campaign has raised much of its 
campaign goal, and it has achieved significant enrollment growth in recent admission cycles.  

  

https://www.lclark.edu/
https://www.lclark.edu/
https://graduate.lclark.edu/
https://graduate.lclark.edu/
https://law.lclark.edu/
https://www.lclark.edu/strategic_plan/
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Academic Leadership  
Lewis & Clark has achieved national recognition for many of its academic programs. At the undergraduate level, the 
College of Arts and Sciences has been praised for its rigorous student-faculty research collaboration. Lewis & Clark is one 
of the top ten producers of Fulbright scholars nationally. Among the College’s achievements in the past year, five seniors 
and young alumni won Fulbright Awards, two won National Science Foundation (NSF) Graduate Research Fellowships, one 
was a Truman finalist, and one was a Rhodes finalist. Lewis & Clark has had a Rhodes finalist or winner in four of the last 
five years, with three alumni winning the Rhodes in the last quarter-century. The Law School’s program in environmental 
law is regularly ranked as one of the top programs in the nation, and the school also offers leading programs in animal 
law, business law, crime victims’ rights, and intellectual property. Legal clinics provide students with practical skills and 
the metropolitan area with much-needed resources. The Graduate School of Education and Counseling is widely known 
for its programmatic focus on social justice and equity. Alumni of the Graduate School have been recognized nationally 
and regionally for their excellence in their professions.  

Students and Alumni  
For the 2021-22 academic year, Lewis & Clark has enrolled 3,602 
students, of whom 2,211 were undergraduates in the College of 
Arts and Sciences, 706 were graduate students in education, 
counseling, and education administration, and 685 were law 
students. The undergraduate college has an 86 percent first-year 
retention rate (based on a three-year average). The undergraduate 
college has a six-year graduation rate of 75 percent (based on a 
three-year average for the cohorts entering from 2014-16). 
Students in all three schools receive financial aid in some form, 
including grants, scholarships, work awards, and loans. The 
percentages of students receiving financial aid in each school are as 
follows: 85 percent in the Law School; 91 percent in the CAS; and 15 
percent in the GSEC.  

Lewis & Clark has over 45,000 living alumni. The west coast has the 
greatest geographic concentration of alumni, but Lewis & Clark graduates live in all 50 states and more than 100 countries. 
Lewis & Clark alumni have achieved distinction in virtually every profession and have a demonstrated record of social 
commitment and public service. Alumni actively provide support to the alumni career network, admissions, fundraising, 
and help each year with over 70 events around the globe. Thousands of alumni return annually for homecoming, reunion 
activities, and other signature alumni events.  

Faculty and Staff  
There are 216 full-time faculty teaching at Lewis & Clark, 144 in the College of Arts and Sciences, 32 in the Graduate School 
of Education and Counseling, and 40 in the School of Law. There are approximately 196 part-time faculty teaching in the 
three schools. Lewis & Clark College employs approximately 410 full-time administrators and staff. 
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Leadership  
The College is governed by a Board of Trustees of approximately 30 members. The Trustees are elected for overlapping 
three-year terms by a majority vote of the incumbent Board. Terms expire in the spring and new members are appointed 
to the Board in May. The Board has responsibility for the general educational, financial, and operating policies of the 
College and the duty to pursue the financial and community support necessary to implement those policies.  

The President appoints and evaluates the performance of key employees of the College, including the three academic 
deans, six vice presidents, and the Dean of Equity and Inclusion. The President, vice presidents, and deans are members 
of the Executive Council of the College, which meets regularly in furtherance of the administrative management of the 
College.  

President Robin Holmes-Sullivan  
Dr. Robin Holmes-Sullivan is Lewis & Clark’s 26th president, and the first female and 
person of color to serve in this role in the institution’s 155-year history. She took the 
helm in July 2022, after three years serving as L&C’s vice president for student life and 
dean of students. Holmes-Sullivan has been credited for her pivotal role during the 
COVID-19 pandemic in devising creative approaches that helped keep students safe and 
progressing toward their degrees. Her leadership in campus engagement efforts to 
enhance the student experience at L&C has resulted in a $17 million capital project 
commitment to renovate and expand the Templeton Campus Center and secured 
funding to support the First-Year Experience effort to strengthen and enhance students’ 

success as they enter college. Holmes-Sullivan also played a key role in the development of the new Center for Social 
Change and Community Involvement.  

Holmes-Sullivan came to Lewis & Clark in 2019 from the University of California, where she served as vice president for 
student affairs overseeing the undergraduate admissions process and other student-related issues for the 10-campus, 
200,000-student system. Prior to her time at the University of California, Holmes-Sullivan spent 25 years at the University 
of Oregon, working her way up from a position as a clinical coordinator in the counseling center to become vice president 
of student life.  

Several of the key goals President Holmes-Sullivan has articulated are focused on communication and external relations: 

• Strengthen the commitment of Lewis & Clark to be a community of care that is known for its unwavering service 
to constituents regardless of where or how they engage the institution. 

• Strengthen the College’s relationships with and ties to civic and government leaders and the greater Portland 
community. 

• Successfully conclude the College’s comprehensive $155 million philanthropic campaign, Exploring for the Global 
Good, ahead of schedule and move immediately into planning for the College’s next philanthropic initiatives. 

• Excel at telling others about the College’s areas of excellence, persuading the finest students, faculty, and staff to 
join our ranks.  

• Improve our rankings and reputation by retaining a higher percentage of students, improving alumni giving, 
strengthening recruitment programs, and ensuring we are better known by peers. 

• Build on our progress toward meeting our diversity, equity and inclusion goals and serve as a model for the nation 
on how to talk through differences. 

• Reward and retain our loyal faculty and staff with competitive compensation and open our doors to new and 
diverse faculty and staff.   
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THE OPPORTUNITY 

Vice President of Communications 
The Vice President of Communications (VP) is a new position at Lewis & Clark. The VP will be integral to the development 
and presentation of Lewis & Clark’s vision for the future and brand under the leadership of President Holmes-Sullivan. The 
VP will join a team that is driving notable successes in the realms of student recruitment, fund-raising, and the institution’s 
reputation and standing as a national and regional leader with a great mission of educating for the public good.  

The VP will be a member of the Executive Council and will provide vision and institutional leadership for Lewis & Clark’s 
external and internal communication initiatives as they are expressed in a wide variety of channels, including public, 
community and media relations; issues and crisis management; executive communications; the web; social media; video; 
and digital and print marketing. The VP leads Lewis & Clark's efforts to create a consistent institution-wide, mission-
centered image, brand, and identity.  

The VP will collaborate actively with the President and senior leadership colleagues to develop and execute institution-
wide strategy, initiatives, policies, and messages. This position plays an integral role at the institutional level and is relied 
on for strategic thinking and communications strategy on both a routine, day-to-day basis and when crises arise.  

Responsibilities 
• Partner with the President and Executive Council members to provide vision and leadership for Lewis & Clark's 

communications operation.  
• Develop and execute a comprehensive and initiative-taking college-wide marketing, communication and branding 

strategy that supports the strategic goals and plans of the College. 
• Lead crisis and issues management planning and rapid response messaging to deal with critical events as they 

arise.  
• Oversee community and public relations, in collaboration with the President, Chief of Staff, and others. 
• Set strategy for marketing, communications, and advertising to ensure that all messages from the College are 

accurate, consistent, and present a coherent image of the institution and its interests.  
• Lead a diverse team of marketing professionals, web producers, project managers, writers, media specialists and 

videographers. Provide mentorship to staff, both in terms of departmental strategy and professional 
development. 

• Manage the budget, staffing and infrastructure of the Office of Communications. 
• Build and promote a culture of collaboration within the Office of Communications that values learning, a 

commitment to quality work and customer service. 
• Cultivate strong working relationships with staff, faculty, and students across the institution.  
• Enhance name recognition and reputation of the College and be able to differentiate the perspectives of individual 

College audiences. 
• Analyze and act upon opportunities that develop and promote core messages in the College’s growing reputation. 
• Function as an official spokesperson for Lewis & Clark College, at the President’s designation.  
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Qualifications 
• Bachelor’s degree in a related field required. Master’s degree from a regionally or nationally accredited institution 

in an area appropriate to the responsibilities of the position preferred. 
• At least ten years of relevant experience required, executive level experience in higher education preferred. 
• Strong leadership skills and a proven track record of developing and executing comprehensive communication 

strategies and plans, advising leadership, and serving as an official spokesperson. 
• Strong teamwork skills, including the ability to work collaboratively with peers to address multiple interests while 

advancing the overall goals and missions of the institution.  
• Superb written and oral communication skills and exceptional attention to detail. 
• Demonstrated versatility in writing for all media platforms. 
• Successful track record of developing and implementing multi-faceted communication strategies in a complex 

environment.  
• Ability to efficiently develop media relations strategies and crisis communications to quickly respond to changing 

circumstances.  
• Advanced knowledge of the strategies and best practices for communication, including sophisticated and creative 

use of social media and other forms of digital communication. Proven success at developing online and social 
media strategies to enhance visibility, engagement, and loyalty. 

• Collegial and collaborative management style that builds bridges and consensus among individuals and units 
across the College. 

• The ability to articulate a new President’s vision effectively and eloquently to diverse audiences. 
• Proven leadership mentoring an experienced marketing and communication team.  
• Excellent judgment and creative problem-solving skills including negotiation and conflict resolution.  
• Demonstrated commitment to diversity, equity, and inclusion. 
• A sense of urgency, humor, and dedication with the ability to position communication discussions at both the 

strategic and practical levels. 
• Presence and confidence to project credibility to strategic stakeholders.  
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TO APPLY 
Confidential review of applications will begin immediately and continue until the position is filled; parties who apply by 
November 27, 2022 will be given first consideration. Please submit a PDF version of your CV/resume and a letter of interest 
explaining your suitability for this position. To apply online, go to https://theapplicantmanager.com/jobs?pos=su329  

For more information or to offer recommendations:  

Andrea Martinez, MEd     Dick Merriman, PhD 
Senior Consultant     Senior Consultant 
Summit Search Solutions, Inc.    Summit Search Solutions, Inc. 
Direct: 919-357-8766     Direct: 330-933-4809 
amartinez@summitsearchsolutions.com  dmerriman@summitsearchsolutions.com 

 

 

 

 
 
 

Lewis & Clark explicitly acknowledges and affirms its conviction that diversity with respect to race, ethnicity, national origin, 
socio-economic background, religious orientation or spirituality, physical or sensory disability, gender, and sexual 
orientation on the Lewis & Clark campus provides an educational benefit for all students that can be realized only if students 
and education professionals from diverse backgrounds are present in significant numbers within our learning community. 
In creating and sustaining such a community, we engage, to the extent possible, in practices that will ensure a high degree 
of diversity on our campus, simultaneously meeting the highest standards of academic excellence of which we are capable. 

 

 

Summit Search Solutions, Inc. is a boutique executive search firm dedicated to serving 
education and nonprofit communities nationwide. Summit has a team of experienced 
recruiting consultants in strategic locations across the country including California, Kansas, 
New York, North Carolina, and Utah.  

https://theapplicantmanager.com/jobs?pos=su329
mailto:amartinez@summitsearchsolutions.com
mailto:dmerriman@summitsearchsolutions.com
https://summitsearchsolutions.com/


Portland’s best view of Mt. Hood is right in Lewis & 
Clark’s backyard. The serene, Pacific Northwest beauty 

of the campus makes it hard to believe that vibrant 
downtown Portland and many interesting 

neighborhoods are only six miles away. 

 

 
 
 
 

 
 

ABOUT PORTLAND, OREGON 
Big city excitement and small-town charm make Portland one of the 
most popular cities on the west coast. Situated approximately 70 miles 
from the Pacific Ocean where the Columbia and Willamette Rivers 
meet, Portland enjoys a magnificent setting, combining sparkling 
waterways with lush greenery rarely found in urban settings. The 
Portland metro area is home to approximately 2.35 million residents. 
Portland is widely recognized in national surveys and rankings as one 
of America's most livable cities.  

Portland's historic old town, many galleries and museums, Saturday 
Market, Waterfront Park, and an abundance of fine restaurants keep 
residents and visitors busy and satisfied. The performing arts in the 
area offer classical music, jazz, and blues as well as theater and dance. 
Portland is just a short distance from the spectacular Columbia Gorge 
and Multnomah Falls, windsurfing at Hood River, valley wineries, 
skiing at Mt. Hood, and the drama of the Oregon coast. 

Portland is known for its extensive park system of more than 200 
parks. These encompass such areas as the elm-shaded South Park 
Blocks in the downtown area and Washington Park, home of the 
International Rose Test Garden and a Japanese Garden. Portland's 
Forest Park, over 5,000 acres, is the largest park within a city in the 
U.S. and has nearly 80 miles of walking trails.  

 
 

 
 
 

 
To learn more about Portland and its surrounding areas: 

Information about Portland: https://www.travelportland.com/ 
Portland Regional Chamber of Commerce: https://www.portlandregion.com/ 

City of Portland: https://www.portlandoregon.gov/ 

https://www.travelportland.com/
https://www.portlandregion.com/
https://www.portlandoregon.gov/
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